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What’s in the toolkit provided?

● Basic Testing Guide 
● Procurement Checklist
● Collected References



Web Content Accessibility 
Guidelines (WCAG 2.1) 
FOR ALL DIGITAL CONTENT

WCAG 2.1 Quick Reference Guide

https://www.w3.org/WAI/WCAG21/quickref/
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WCAG Principle and Guideline Hierarchy

The WCAG consists of 4 primary principles 
that should be followed to make digital 
content accessible:

1. Perceivable: 

Can I see it or can I tell that it is there?

2. Operable:
Can I interact with it with my main mode of 
interaction (mouse, keyboard, touch screen, 
switch)?

3. Understandable:

Does this make sense?

4. Robust:
Is it coded correctly to stand the test of time 
and meet compatibility requirements with 
many different devices?

The WCAG Principles and their guidelines are 
organized into a hierarchy, represented as X.Y.Z



Testing for Accessibility



Types of accessibility testing (Do both!)

Automated Testing

● Requires less experience
● Can run automatically and provide 

reports
● Only finds 20-30% of total issues
● Does not test full workflows, only 

pages.

Manual Testing

● Requires more experience
● Must be done manually
● Is the only way to reliably predict 

actual usability



Automated Testing Tools

● axe DevTools 
● Lighthouse (Chrome)
● WAVE (WebAIM)
● (Hybrid) accessibilityinsights.io

https://chrome.google.com/webstore/detail/axe-devtools-web-accessib/lhdoppojpmngadmnindnejefpokejbdd?hl=en-US
https://developers.google.com/web/tools/lighthouse
https://wave.webaim.org/
http://accessibilityinsights.io






Manual testing



Three Testing Checkpoints

1. Visual Design
2. Keyboard accessibility
3. Screen reader accessibility



Contrast & Text Size

4.5:1 – Regular Text

3.0 - Large Text (18 point, or 14 point bold)

3.0 – All other UI elements

Exempt:

• Text in logos

• Inactive components



Checking contrast
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Color Contrast checker: 

https://webaim.org/resources/contrast
checker/

https://webaim.org/resources/contrastchecker/


LINE CHART EXAMPLES

BAD EXAMPLE GOOD EXAMPLE
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https://commons.wikimedia.org/wiki/File:Responsive_Web_Design_for_Desktop,_Notebook,_Tablet_and_Mobile_Phone.png

https://commons.wikimedia.org/wiki/File:Responsive_Web_Design_for_Desktop,_Notebook,_Tablet_and_Mobile_Phone.png


Reflow





Keyboard Testing



Key Function

Tab Moves focus to the next interactive 
element

Shift plus Tab Holding “Shift” while pressing “Tab” will 
move your focus backwards

Spacebar Scrolls down 
OR 
Activates an element that has focus

Enter Submits a form
OR
Use as a backup to activate an element

Arrow keys Scroll the page
OR
When focused on an element, 
sometimes this will change a value. For 
example, radio buttons

Keyboard Commands



Basic Keyboard Testing procedure

1. Every element has a visible focus indicator. 

2. Check for a logical order.

3. Interact with all of the elements you can.



Screen reader testing
Understanding what you see versus what you hear



Accessible Name (Labels)



Alternative Text

Screen reader needs an alternative way to 
describe an image

We provide "alt text" as an accessible 
description

Tutorial: 
https://www.w3.org/WAI/tutorials/images/decision-tree/

https://www.w3.org/WAI/tutorials/images/decision-tree/


Alternative Text

"Push the cap down and turn it counter-
clockwise (From right to left)"



Button Elements
Literal (unhelpful) Action-oriented

Magnifying Glass Search

Diagonal Expand or Fullscreen

Down Arrow Expand

Up Arrow Return to top



Labels for form fields

All fields must have visual labels

Placeholder text is not sufficient
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Focus Order



Focus order

In what order is the content focused?

Does this order match the visual or 
reading order of the content?

Does the focus get “lost” anywhere?









Page Structure



Use Headings
Headings should be logical and provide meaningful structure to a page.

● They should be short.

● They should logically nest.

● A heading level one is a title.

● A heading level two is a subconcept of heading level one.

● A heading level three is a subtopic of heading level two.

Use true headings, not only visual font styles that appear to be headings.
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Region/Landmarks

In addition to headings, regions (or landmarks) 
define the purpose of sections of a page.

In HTML5, these are called "semantic" elements





Common Components



Menus

Is the user able to open the menu

Can the user find the links and expand sub menus









Carousels

Rotating content, or "slide show"



https://github.com/gs-shop/vue-slick-carousel



Considerations for Carousels

Can users focus on the content in 
the carousel?

Does the carousel pause when the 
user focuses on it?

Do the buttons and the content 
come in the right order?



What to do when we find a problem



Remediation strategies

● Explore options in your CMS to see if you can fix the problem yourself

● If it's a bug, report the bug to the vendor

● Find a different solution

● Work with a 3rd party to remediate



What’s Next?
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Workshops with AFB

● Review the toolkit and testing strategy before you come

● 2 Workshop opportunities with AFB experts

● Bring something you're working on



Thank you!


